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Mike Olmos – Zone I 
President 

Lynn Havard Mirviss – Zone II          
Vice President 

Dean Levitan, MD  – Zone III 
Board Member 

David Francis – Zone IV 
Secretary/Treasurer 

Armando Murrieta – Zone V 
Board Member 

 

MISSION:  Health is our Passion.  Excellence is our Focus.  Compassion is our Promise. 
 

 
 

 

MINUTES OF THE KAWEAH DELTA HEALTH CARE DISTRICT BOARD 
OF DIRECTORS MARKETING & COMMUNITY RELATIONS  

Wednesday, February 5, 2025 

Executive Office Conference Room 
305 W. Acequia Avenue – Kaweah Health Medical Center 

 
PRESENT:    Directors: Dave Francis (Chair) and Armando Murrieta; Gary Herbst, CEO; Marc Mertz, Chief 
Strategy Officer; Deborah Volosin, Director of Patient & Community Experience; Karen Cocagne, Director 
of Marketing & Media Relations; Gary Rogers, Sr. Communications Specialist; Samantha Torres, Social 
Media Specialist; Jaclyn Bunting, Sr. Communications Specialist; Amee Longbottom, Sr. Communications 
Specialist; and Lisette Mariscal, Recording  
 
CALLED TO ORDER – 4:00PM 
 
PUBLIC / MEDICAL STAFF PARTICIPATION – None. 
 
MINUTES – The open meeting minutes from October 2, 2024 were reviewed. 
 
COMMUNITY EXPERIENCE – Deborah Volosin provided a verbal update on community events and 
meetings for 2024. 
 
MARKETING & MEDIA RELATIONS – Karen Cocagne and Gary Rogers provided a Marketing update with 
current ads. Amee Longbottom reviewed the Winter Vital Signs that are attached to item 5.1 in the 
agenda. Samantha Torres and Jaclyn Bunting presented the latest content related to Social Media/Media 
Relations for January 2025. 
 
 
 
ADJOURN – 5:00PM 
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Exhibit A: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Top 25 Visited Pages 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Visits – number of times your page was visited during the specified time frame 
Sessions – a group of interactions on your website from a single user within the given time frame. It 
starts when the user lands on your site and ends when there is no activity from that user for 30 minutes 
Avg. Time on Page – how long the average user was on your page  
Bounce Rate – the percentage of users who exited your website without interaction 
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Exhibit B: 
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Exhibit C: 
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Exhibit D 

A BLOCK-.mp4
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